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Now it’s time for the trade to
receive some much-needed
support. Thanks to PubAid.com,

a new initiative promoting pubs
fundraising efforts, retailers could get
the recognition they rightly deserve. 

The website aims to unite the industry
in publicising its tireless work at grass
roots level, raising both cash for good
causes and morale within communities.
Here we recognise two recently
registered Enterprise pubs that have
done just that.

Every fundraiser held at the White
Horse Inn in Downton, near Salisbury 
in Wiltshire, is dedicated to Help for
Heroes, a charity that was set up in 
the village for injured soldiers. 

With everything from sponsored walks 
to rugby matches, the White Horse has
totted up well over £4,000 in two years.
Even a simple quiz night at the pub,
which is near a military base, generates
£60 a week. 

Difference

Retailer Paul Whitburn, an 
ex-serviceman, believes that by
committing to just one charity, the pub 
is able to make a greater difference to
a cause close to the community’s heart. 

“It’s not just a one-off payment,
it’s week-in, week-out support, which
charities like. We do all sorts of things
that aren’t overtly for charity but all the
money ends up in that box,” he said. 

Paul is planning to raise further funds
with a launch event for his ‘pub cricket’
idea, which will involve teams from the
army, navy and RAF playing in the field 
at the back. 

It’s about putting back rather than
taking out, said the retailer. “Customers
quite like the idea that you’re doing
some good. It also promotes bigger
interest in the pub.”

The community is also the focus 
of fundraising at the Halsey Arms 
in Pulham, in Dorset.

The pub has raised more than
£2,000 in two years for various
causes – including the local Air
Ambulance – by holding weekly 
‘big-prize bingo’ and wacky events
such as tarts and vicars parties. 

Last year it was the turn of the village
schoolchildren to benefit. Retailer Holly
Royle joined forces with the church to
run a holiday club, even volunteering 
to help lead the group. 

“There’s quite a few children in the
village but there was nothing for them 
to do last summer,” explained Holly.
“So between the church and the pub
we ran a holiday club, which we raised
£400 for, and we put on things like a
treasure hunt.”

The success of the scheme gave 
rise to a youth club, and this year the
holiday club is being rolled out to nearby
villages. “It’s come on really well from
being nothing,” said Holly. 

And despite feeling the bite of the
recession, customers are still reaching
into their pockets. 

“It’s selling them on the right thing,”
explained Holly. “People can associate
with local charities.” 

The pub has hit the mark with
events such as its family fun-day,
when budding musicians from the
nearby school were invited to play in
front of an audience. And upcoming
events will include a street party style
initiative called ‘the big lunch’, which 
will be held in aid of the holiday club.
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Customers quite like the idea that
you’re doing some good. It also
promotes bigger interest in the pub

LOCAL HEROES: 
Paul Whitburn at the 
White Horse Inn in Downton,
which raises cash every
week for injured soldiers 

Pubs raise millions for
charity – a fact that’s 
often overshadowed 
by misleading and 
negative news stories.

More than half a million has been
reported at PubAid so far. Whether
you’ve held a full-blown fundraising

event or have a simple box 
on the bar, PubAid wants 
to know about it. Simply
visit www.pubaid.com
and register your details
together with the amount
raised/target figure.



retailer initiatives retailer initiatives

Now itÕs time for the trade to
receive some much-needed
support. Thanks to PubAid.com ,

a new initiative promoting pubs
fundraising efforts, retailers could get
the recognition the y rightly deser ve. 

The website aims to unite the industr y
in publicising its tireless work at grass
roots level, raising both cash for good
causes and morale within communities.
Here we recognise two recently
registered Enterprise pubs that have
done just that.

Every fundraiser held at the White
Horse Inn in Downton, near Salisbury 
in Wiltshire , is dedicated to Help for
Heroes, a charity that was set up in 
the village for injured soldiers. 

With everything from sponsored walks 
to rugby matches, the White Horse has
totted up well over £4,000 in two years.
Even a simple quiz night at the pub,
which is near a military base, generates
£60 a week. 

Difference

Retailer Paul Whitburn, an 
ex-serviceman, believes that by
committing to just one charity, the pub 
is able to make a greater difference to
a cause close to the communityÕs heart. 

ÒItÕs not just a one-off payment,
itÕs week-in,week-out support, which
charities like. We do all sorts of things
that arenÕt overtly for charity but all the
money ends up in that box,Ó he said. 

Paul is planning to raise further funds
with a launch event for his Ôpub cricketÕ
idea, which will involve teams from the
army, navy and RAF playing in the field 
at the back. 

ItÕs about putting back rather than
taking out, said the retailer. ÒCustomers
quite like the idea that youÕre doing
some good. It also promotes bigger
interest in the pub.Ó

The community is also the focus 
of fundraising at the Halsey Arms 
in Pulham, in Dorset.

The pub has raised more than
£2,000 in two years for various
causes Ð including the local Air
Ambulance Ð by holding weekly 
Ôbig-prize bingoÕ and wacky events
such as tarts and vicars parties. 

Last year it was the turn of the village
schoolchildren to benefit. Retailer Holly
Royle joined forces with the church to
run a holiday club, even volunteering 
to help lead the group. 

ÒThereÕs quite a few children in the
village but there was nothing for them 
to do last summer,Óexplained Holly.
ÒSo between the church and the pub
we ran a holiday club, which we raised
£400 for, and we put on things like a
treasure hunt.Ó

The success of the scheme gave 
rise to a youth club, and this year the
holiday club is being rolled out to nearby
villages. ÒItÕs come on really well from
being nothing,Ósaid Holly. 

And despite feeling the bite of the
recession, customers are still reaching
into their pockets. 

ÒItÕs selling them on the right thing,Ó
explained Holly. ÒPeople can associate
with local charities.Ó 

The pub has hit the mark with
events such as its family fun-day,
when budding musicians from the
nearby school were invited to play in
front of an audience. And upcoming
events will include a street party style
initiative called Ôthe big lunchÕ, which 
will be held in aid of the holiday club.

PubAid
needsyou!

ÓÒ
Eagleye Summer 2009  54 Eagleye Summer 2009

Customers quite like the idea that
youÕre doing some good. It also
promotes bigger interest in the pub

LOCAL HEROES: 
Paul Whitburn at the 
White Horse Inn in Downton,
which raises cash every
week for injured soldiers 

Pubs raise millions for
charity Ð a fact thatÕs 
oftenovershadowed 
by misleading and 
negative news stories.

More than half a million has been
reported at PubAid so far. Whether
youÕve held a full-blown fundraising

event or have a simple box 
on the bar, PubAid wants 

to know about it. Simply
visit www.pubaid.com
and register your details
together with the amount
raised/target figure.


